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ABSTRAK 
 
 PT. National Utility Helicopter adalah salah satu perusahaan yang bergerak dalam bidang 
jasa transportasi helicopter dan Workshop Maintenance Helikopter. Jenis bisnis yang dijalankan 
oleh PT. National Utility Helicopter adalah Business to Business (B2B)  Target pasar PT. 
National Utility Helicopter mencakup Aerial Works ,  Fire Services ,  Freight ,  Offshore ,  
Passenger ,  Survey/Surveillance.  Dalam dunia bisnis, National Utility Helicopter selalu 
menekankan pada kualitas pelayanan kepada pelanggan , agar pelanggan mendapatkan kepuasan. 
National Utility Helicopter menyadari bahwa pelanggan sulit mendapatkan informasi kecuali 
melakukan komunikasi via telepon dan email dengan bagian marketing dari PT. National Utility 
Helicopter. Dan mengingat persaingan bisnis yang semakin ketat ,  maka PT. National Utility 
Helicopter ingin memperbaharui sistem pemasarannya dengan sistem online. 
Metode penelitian yang digunakan untuk menganalisis dan merancang E-Marketing berbasis 
website adalah tujuh tahap E-Marketing menurut Strauss dan Frost dimana terbagi menjadi dua 
yaitu tahap analisis dan perancangan. Untuk tahap analisis digunakan SWOT,Matriks IE, Grand 
Strategy, dan QSPM. Dan untuk tahap perancangan digunakan 7c’s. Untuk metode pengumpulan 
data yang digunakan adalah wawancara dan studi kepustakaan. Hasil yang diperoleh dari analisis 
strategi tersebut ada penetrasi pasar dimana perusahaan perlu melakukan promosi secara gencar 
dan terdapat pengembangan pasar yang dilakukan dengan cara menerapkan e-marketing berbasis 
website yang dapat membantu mengatasi masalah  yang ada pada PT. National Utility 
Helicopter, yaitu membantu bagian marketing untuk meningkatkan penjualan dan untuk 
menjangkau pangsa pasar yang lebih luas sehingga dapat membawa keuntungan bagi PT. 
National Utility Helicopter.  
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ABSTRAK 
 
PT. National Utility Helicopter is one company that is engaged in transportation services 
helicopter and Helicopter Maintenance Workshop. Types of businesses run by PT. National 
Utility Helicopter is a Business to Business (B2B) market target PT. National Utility Helicopter 
Aerial Works include, Fire Services, Freight, Offshore, Passenger, Survey / Surveillance. In the 
business world, National Utility Helicopter has always emphasized on quality of service to 
customers, so that customers get satisfaction. National Utility Helicopter realize that customers 
are difficult to obtain information except to communicate via phone and email with the 
marketing of PT. National Utility Helicopter. And given the increasingly fierce competition, the 
PT. National Utility Helicopter wants to renew its marketing system online system. 
 
The method used to analyze and design a web-based E-Marketing is the seventh stage of E-
Marketing by Strauss and Frost which is divided into two stages of analysis and design. To use 
SWOT analysis phase, IE Matrix, Grand Strategy, and QSPM. And to use the design stage 7c's. 
For data collection methods used were interviews and literature study. Results obtained from the 
analysis of the existing market penetration strategy in which companies need to do vigorous 
promotion and market development are done by implementing e-marketing-based website that 
can help overcome the problems that exist in PT. National Utility Helicopter, which helps the 
marketing to increase sales and to reach a wider market share so as to bring benefits to PT. 
National Utility Helicopter. 
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